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STANDARD OF INDIANA RELEASES NEW TOTAL COMMAND 5;
FIVE YEAR ANNUITY MODIFIABLE TO MATCH CUSTOMER NEEDS

INDIANAPOLIS, IN – Standard Life of Indiana announces the release of Total
Command 5, a five-year version of its innovative 10-year Total Command annuity. The
Total Command 5, like its predecessors, allows customers to customize the features of
their annuity so that it perfectly suits their individual needs.

“This gives agents a five year Total Command product,” says Dan Gunther, President of
Standard Life Insurance Company of Indiana. “In the current interest rate environment,
that’s an important club to have in the bag.”

The Total Command 5, like all Standard Life of Indiana fixed annuity products, is
designed to deliver maximum value to customers while maintaining competitive
compensation for agents. Like the 10-year Total Command, features of Total Command 5
are defined by the customer and paid for by slight reductions in credited interest rate. By
choosing only those features that are truly needed, customers and agents can work
together to get the customer the highest credited interest rate possible.

“The Total Command series is about giving customers value, and giving customers
choice,” says Gunther. “Total Command 5 extends the Total Command product line and
gives customers a shorter-duration option. We think more choice is a good thing.”

About Standard Life Insurance Company of Indiana
Since 1934, Standard Life Insurance Company of Indiana has insured the financial well-
being of its clients. The company has never failed to meet an obligation of its
policyholders. In June, 2005, Standard Life of Indiana joined with Capital Assurance
Corporation. Stronger, driven to innovate while honoring its tradition of customer and
agent service, Standard Life of Indiana is a revitalized company. At Standard Life of
Indiana, our mission is to provide fixed annuities with the highest customer value, offer
industry-leading service and never forget that we owe our greatest loyalty to our
customers.
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